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WEB DESIGN

IMPORT ' T o s IMPORT

ATELIER ol ? W ) : L . 3 A W f ATELIER

CONTACT 2 1 (iS5 s g i L (L 2 o CONTACT

Contact
hello@import.lol
+40 1722 699 009

. . Based in Girona (Spain), Francisco is best known for his watercolor and oil - = Str. Justitiei nr. 63, Sector 5,
Francisco De Borja . :

paintings from the Catalonia province. Coming soon to showcase his work. Bucharest - Romania

Jobs & Internships

Please send your portfolio to work@import.lol

Tony Carter

IR O (] (o

Enrique Alvarado

IMPORT IMPORT

ATELIER ATELIER

CONTACT CONTACT

Basic - Advanced - No One Is You And
Visual Pack Visual Pack That Is Your Power.
Customized High Impact Customized High Impact

Images - Art Direction Images - Art Direction
Content: (for online use only) Content: (open use - online + print)

Audiences are increasingly busy, less trusting and extremely
picky. Images today are the real differentiator between brands.

1 personalized creative concept 1 personalized creative concept Images make the difference between memorable and ordinary,
10 art directed visuals 10 art directed visuals 5 \ tasteful and tacky, authentic and fake. Images make people
2 creative mockups for social media 3 creative mockups M\ = smile, think, feel and do. They can empower, entertain,

1 website look and feel _ persuade and teach. That's why images are the heartbeat

of every brand.

Get Noticed
Be Yourself




Pragmatic Strategists

Big Experience Shouldn’t
Be Limited To Big Budgets

Marketing and communications built for big missions instead of big wallets.

CONTACT
qo ©

Executive Level Counsel >trategy to Implementation Budget Optimizatiol

“l worked with members of the KMG team
for more than a decade and considered them
among my most trusted advisors.(...)"

Spencer Rascoff, Founder, dot.LA and Zillow | REVIEWS |

The evidence is conclusive: de-siloing
your marketing efforts is important.

CORPORATE COMMUNICATIONS + PR

I>»syndio “Rover LaHavs [ERY % KATERRA eventbrite

Your Problems, Solved

a) It's time to scale but you aren’t ready to invest in a CMO or CCO.
b) You have a compelling storyto tell, but aren’t sure how or where to tell it. | APPROACH |

e
B S—

c) You're looking to expand your brand vertically or into a new market.
d) Your brand is out in the world and needs its reputation protected.

SOCIAL MEDIA LIFECYCLE




HOME WHAT TIPS APPLY EXTRAHELP

Taco Bell Foundation is

giving away up to $1 million
inscholarships to creative
high school kids with unique
dreams. |f you are chosen
we'll pay for your post-high
school education - no strings T
attached ot

EXTRAHELP

w2 "y !~ i i
That’s right. The Live Mas Scholarship is not
based on your grades or how well you play

SPOftS. No essays, no test score

or and wrong answers. We're looking forthe. = o = 0 = -.-.:';?‘-.’-s_'»:";-_‘-_:‘ B
next generation of innovators creatorsand " f i T s et ; b 7 B " A
dreamers — whose post high-scﬁoolféahéﬂion =% i e g

we will completely fund. This isa unique

opportunity for the next generation.

R i P S ey

HOME WHAT HOW
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o~
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HOME WHAT HOW

APPLY NOW

If you are awarded the scholarship, how wil

- ‘:fhlﬂg!'wm‘.’ﬁll out the form and atta

‘your video explaining why you deserve a

Live Mas Scholarship. You've got nothing
to lose and everything to gain.

Formet: MP4, MPEG, MOV, AVI, or WMV . Yes, | agree to terms and conditions

H
Vi
SCHOLARSHIP




</>] GLOBAL GATEWAY ADVISORS

Q |'= About Us Our Team Our Work Contact

Opportunity <

from

Dialogue

Title Here e se s e

1 ipsum dolor sit amet, consectety incidid

Ute

Clarity .,
Complexity

Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod tempor incididunt

ut labore et dolore magna aliqua Ut enim ad minim veniam, quis nostrud exercitation ullamco

GLOBAL GATEWAY ADVISORS

menu

clarity |
from complexity

gopportunity
from
e dialogue

our
knowledge

at your
> service

SUBHEADER GOES HERE.

Us

button sample

Lorem ipsum dolor sit amet, consectetur
; i adipiscing elit. sed eiusmod tempor

Lorem ipsum dolor sit amet. consectetur adi = - b
adipiscing elit, sed eiusmod tempor incididunt ut labore et dolore magna
adipiscing elit. sed eius emp -
incididunt ut labore et dolore magna aliqua. Ut enim ad minim veniamur.

aliqua. Ut enim ad minim veniam. quis
nostrud exercitation ullamco laboris nisi

OUR APPROACH

ut aliquip ex ea commodo consequat.




WEB DESIGN

that"s as efficie'nt'as paWs-ibIe

& Quantity Your Mouse Your Pack

;:Pﬁ I‘ !

CATCH YOUR MOUSE i Goose caathlos intaarates with
Now you can reap the benefits YOUR PACK plays nice
of 24/7 sales while your youcan efficiently - with Others-

5 = 2 W
competition is closed. Turn = your inventory and staff -
s . oful insights by
ntifying high and low P e
d periods, With smart | ime —so.you
makes it easy to run and track Jtions, you and your staff st decisions

lookers into bookers as Goose

- ) . ss and your
your point-of-sale and platforms ~tedtochangesin
1er demand, allowing you

like Facebook, Yelp and Google.

-h your staffing needs
»actively plan.




ST R I )l E 2 Work Capabilities About  Contact

WE CHANNEL THE POWER OF CREATIVITY
TO DRIVE BUSINESS GROWTH

Name Client or Brand

Name Client or Brand

LET'S COLLABORATE.

Name *

First Name Last Name

Email Address *

Tell us about your project *

We're catering to clients who are tired of advertising agencies

THE ADVERT’S'NG AGENCY because we're creatives who were tired ofladverlising agencies.
FOR PEOPLE WHO ARE TIRED g sttt
OF ADVERTISING AGENCIES R

/ =

STRIng Q) 1803 W Cuyler Ave Suite 2| Chicago, IL 60613

Hear from our clients on Clutch!
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COLORS

Creating a Visual Style

PROFESSIONAL FLEXIBLE

Comvex visual style is divided in three main areas, each with slightly different visual connotations
but all abiding by several strong universal aesthetic elements, which define the brand.

Colors - RAL(s)

LOGO SPACING & SIZING

Logo Spacing & Sizes

COMVEX

Minimal format 16mm
(72pxforweb) Minimal format 36.5mm
(103px for web)

Good spacing guarantees no other elements are too close and detract from the logo. The clear space area is based
on the A-height of the letter C of the logo symbol. The red dotted line marks minimum required spacing/distance;
the green dotted line marks ideal spacing/distance. Sizing is important to ensure readability. When using small

version of full logo and/or icon, please reference the minimum sizes on this page.

TYPOGRAPHY

NAME & FAMILY

Helvetica Neue Frutiger LT

SMALLCAPS

MTBCDEFGHIJKLMNOPQRSTUVWXYZ 95 U|tra Black
ABCDEFGHIJKLMNOPQRSTUVWXYZ
77 BLACK CONDENSED
47 Light Condensed

SMALLCAPS

abcdefghl/kImnopaoarstuvwxys?z
ALTERNATE

abcdefghijklmnopgrstuvwxyz
Avenir Next Condensed Regular

abcdefghijklImnopgrstuvwxyz




BRAND GUIDE

VISUAL STYLE

Our visual style has four main areas.They all revolve around "CLEAN".

The first area presents our vision of public restrooms in ferms of cleanliness and hygienic
standards. We always show beautiful visuals of very clean, pristine and modern restrooms
depicting HW as professional, modem and detail focused.

The second area aims fo redefine toilet imagery. Although not very appedling, we are not afraid
o sometimes show foilets, especially when accompanied by a wider shot of the bathroom.
Our visuals are always immaculate, minimal. smooth and beautifully cropped.

The third area porirays “clean’ in a more idealized way, How does “clean” look? With these images
we position HW as a modern enterprise that values aesthetic beauty and smart designs, which says

a lot aboul the company’s culture and work values.

The fourth area Is conceptual; the visuals are to be used as visual metaphors fo communicate
abstract and aspirational ideas like transparency, reliability and simplicity. These images are powerful
depictions of company's beliefs and work ethic.

= f"’ff":f?:“f—ﬁ::? f ﬁ;'
EVERYBODY

TO FEEL
LIKE THIS.

Clean ol Work v

Most of the times we are disgusted by the conditions of toilet seats in
public restrooms and would never consider sitting on one. So what do
you do when you absolutely need to use one? Uncomfortable positions,
tons of wasted foilet paper, the phobia of touching the toilef in any way
and so on.You've probably been through that. In the age of galactic

space exploration this is ridiculous and unacceptable.

Hygiene is @ noun. It means conditions or practices conducive
To N E o F vo ' CE fo maintaining health and preventing disease, especially through

cleanliness. Hygiene is not a luxury, it's a necessity; so basic that

is expected. Hygiene means respect, standards and care."Care”

is what drives our company. We are practical, reliable, fransparent

and matter of fact. We're small enough to care for all and large enough

to always deliver. We are detail oriented and believe in a job well done.

Our talk is straight, direct and clean. We like everything about clean:

work clean, show clean and most importantly *do” clean.

Clean means "we care”.

10




Dividers

Operating Model Other Services

th 2 the s
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1ecnnoiogy

Field Sales Ehablers
Outsourcing !

. nplementatior

Field Sales
Outsourcing

We also offer consultancy and project managem
the : in field sales outsourcing.
enablers

We have expenence in designing and delivering
outsourced field sales solutions for PepsiCo, Nestle
and Unilever,
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BRAND GUIDE

Full logo

Japanese Education Center

Education

Center

MIN =

Full loge herlzontal

RGB: 190 30 45 75% 50% 15%
CMYK: 15% 100% 90% 10%

RGB:000 75% 50% 15%
CMYK: 75% 68% 67% 0%

Images of Kids -

Always black and white.

This creates visual consistency

Always bright.
Natural light is an important visual element of NJ branding.

This conveys the idea of transparency, honesty and serenity.

The kids are natural.

They're often outside, playing and doing kids stuff. No posing.

This means nothing is fake or staged, we let them be themselves.

Japanese Education Center

Naturally Strong Minded.

@
S




BRAND GUIDE

Camplete logo for print

SUMRNRER. 2020
COMPLETE C \

Jiji[Boutigue

Logo without descriptor for web and digital

Jiji|Boutigue

Tcon only on packaging and labels

P

Logo Usage

Use the full logo for print and in editorial for max
brand recognition. Use the logo without descriptor

for web and digital due to size constraints, The icon

works on packages, tags, labels, wrapping paper, etc.

HEADERS

Lato Thin - size 70pt - letter spaci

big and thin

headers, work well with smaller body text.
Together they convey harmony and decisiveness.
Size variation is also an effective way to create

visual hierarchy. Keep this ratio.

Layout Sample

Lossemn ipsum dolor sic amet, quanda fuissel pectinax ut sed.

Baskerville Regular - size 21pt - leading 42 (double) - letter spacing 60

¢ consul facilis denique pro. Docendi dignissim ius an,
BODY Cawsae luciliue et usw, vix aliquatn principes eu. Posim

veritus sgniferumngue ad fus, ex we dico erudit,

Jifi { Boutigue

ENJOY INNOCENCE

Layout Sample

Lorem ipsum dolar sit amee, quando fiisset pertinax ut sed,
ei el facilis denique pro. Docend: diguissien jus an.

Causae luciins et usn, vix aliquam principes cu. Fossim

veritus signiferumaoue ad fus, ex usu dico erodit

Jiji|Boutigue

pua0v texaceeer




BRAND GUIDE

M=D

Mare Alexander Design

Mare Alexander Design

Editorial - Example

maigazine

saller subhead....

Eaary twst w1 Out griitin E3lleEtion
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Logo on Print - Single Page

One Piece.

M=D M=D

St Abambet Design Mas Nbexamier Hesign
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ch Dan Dolghin

BUSINESSCARDS

NOTEPAD

www.soroban.ro

4 0742 22 45 54
Nomin Jyuku _
Founder - Teacher nomin@jyuku.com

Str. Justitiei nr.63
Sector 5, Bucuresti

Nomin Jyuku

HEEKIH nomin@jyuku.com - 0742 224 554

Str. Justlitiel 63, Sector 5, Bucuresti

Jupamess Education Comter

www.soroban.ro
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EDITORIAL DESIGN

SUMMER

COMING SOON

volume nr. 144 - march 1st 2019

'. )
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PRODUCT PHOTOGRAPHY
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INFORMAL

elegant or stylishly luxurious.

this is how people get St b 7 j) ‘ 5 - S B

smart, stylish, upmarket, fanes, higheclass, M
fashionable, chic, luxurions, hixury, deluxe e

exclusive, select, sumptuous, opulent, lavish,

grand, rich, clegant, ornate, ostentatious;




PACKAGING DESIGN




ALL SKINS

(

SOAP

500 mi

COMVEX

GRAINS

The faster, the better.
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5 REASONS

Speed means more money in our clients pockets, which means

we a re speea - more grains for us to handle. How can we be number one?

Here are five reasons:

REASON #2

ch

REASON #5

We are

PAST & FUTURE

We are grains.

We believe in grains. Grains are the future. So we've envisioned
the future while building our grain terminal. And just as a promising
future rests on a solid past, Comvex Grains rests on an impressive track

record and a long history as industry leader since 1991.




PRESENTATION DESIGN

smaller subhead....

What Are We Saying

The value of an object is given by the quality of its materials and by
the skill of the hand that crafted it. Today, when almost everything

is mass produced, unicity and craftsmanship are increasingly rare.

Marc Alexander Design is an international furniture design company
curating unique furniture pieces created and handcrafted by artists.
MAD collaborates with the best furniture designers and craftsmen
to offer its clients one of a kind luxury furniture items.

Every item in our exclusive collection has a unique design concept
and is made of solid wood, each piece carefully selected by an artist.
Many of our items are interlaced with fine metal work and decorated with

gold leaf finishes.

At Marc Alexander Design, we know every piece of wood is truly unique
and no two same pieces can be found.

The same goes for our furniture.

This Is Who We Are

Marc Alexander Design is professional, sophisticated and very
knowledgeable of art and design. We often talk in Ist person plural
we use short sentences and we are not afraid of being exclusive -

we know we're not for everybody

We understand our customers and value their love for beauty and quest
uniqueness. That's why we always strive to keep our collection extremely

well curated, providing only the very best in terms of craft and materials.

We love our team of artists and we often talk about them and their craft
it's part of who we are. We also want to inspire with our content so get

poetic sometimes and even a bit philosophical. But we're always on point

We have a lot of respect for nature and raw materials, especially wood
Wood has special meaning to us because each piece is unique, just like

our furniture

Our Story

The value of an object is given by the quality of its materials and by the skill
of the hand that crafted it. Today. when almost everything is mass produced.

unicity and craftsmanship are increasingly rare. Marc Alexander Design is

. an international design company curating unique furniture and decor pieces
| | created and handcrafted by artists. Every item in our exclusive collection

Mare Alexander Design

has a unique design concept and is made from carefully selected materials
such as beautiful pieces of solid wood, repurposed wrought iron work and
gold leaf finishes. Each piece is created entirely by one artist from vision

to execution. We don't focus on quantity; each piece of our small collection

is a true piece of art, unique and personal for both the artist and the collector

/// - ,,([L ey




PRESENTATION DESIGN

And unfortunately, pet parents
have been left behind...

Pet booking solutions today:

Only Goose
Don't allow pet parents to search for, and receive availability e

‘on day/services requested, without entering in all their personal

‘information first.

The US pet Services market is estimated to be more than $9B
in annual spend and growing — Are you getting your share
and leading the pack?

Lack instant confirmation on booking requests, resulting

in frustration and delays for pet parents.

Don't have the ability to tailor add-on services or packages
to best suit pet parents’ needs.

Lack an effective way to automate policies including deposit

requirements, cancellation deadlines, and refunds.

No pet peeves here.
Just smooth, seamless integration.

5 A
Goose offers facility owners the option : @
to seamlessly integrate with their current Z

s - o Customers will love Goose.
KMS providers. % -

But they aren’t the only ones.

~ Eliminates the need for dual data entry
= Guarantees systems are in-sync

~ Ensures little to no operational impact for management




CREATIVE INDUSTRY OVERVIEW

BUSINESS TRENDS

In the European market the image/photo sector presents
constant growth. At present the increasing demand and
the insufficient supply, especially in the B2B sector,
causes the pricing for visual to be steadily on the rise.

There has been a constant increase in photo purchase
of 10-15% yearly for the past several years in Europe.
In Romania the photography segment is very dynamic
with examples of good practice by professionals who
are able to combine creativity and financial profitability.

There is however a major need for greater professionalism,

art direction, craftsmanship, knowledge of aesthetics and
technical skill in order to transform this small sector into
a major industry.

SOURCES

hiips://wwow.shutterstock.comib -pred 2017

http:/iwork.chron.com/being-photographer-high-demand-22984.himl

FOCUS: IMAGE MAKING

CREATIVE INDUSTRY OVERVIEW

GLOBAL TRENDS

Authenticity
Social media and resistance to traditional
advertising created a desire for true authenticity.

Simplicity

In the supersaturated world of brands and sales,
simplicity is the result of focused business and clean
superior aesthetics.

Instant Entrepreneurship

The online medium provides the perfect habitat for
the launch and operation of a truly transparent and
simple business/service.

Personalization
Small scale production and tailored media
use create a strong desire for personalization.

SOURCES

htips:/iwww.webascander.com/biog/2017-slock-photegraphy-lrends/

GOALS

MISSION

Through international experience,
Import has the objective to raise
the standards in the image
making industry.

VISION

Import becomes a landmark for image
makers and lovers, selling premium
visuals to its clients, educating the
public about images, promoting
visual artists and collaborating with
film directors and art curators.
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CONCEPT DESIGN
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Jean-Marc Poirot




SOCIAL MEDIA DESIGN



. M‘ & bl
LINNEGATAN 24, GOTEBORG, SWEDEN

A / ©3 4

S K -
2ot
#

b

we'te dpeh! T we're apenk
o L -\ g \

. ~ .. ) 2 g
ATAN 24, GOTEBORG, Ao ' LINNEGATAN 24, GOTEBORG, SWEDEN .




yaw.étf’e'c/j

Whetz: you listen to







m

o
L.
¢ ] Ol S
Bo~)
,vr::.'yp:\
:.;b >
h't‘\‘
A
y,.,r\
WIS
N 6
W >
A » ~~~\
.‘...0. »o
! . .‘. \\\
:t'&”"‘ >
)'..’.‘\l -







